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About me

❖  10 years in broadcast journalism 

❖  Moved into public relations in 2012

❖  Worked across government including 
as a Press Secretary for two Education 
Ministers

❖  Passionate about great PR:

• Chair of PRINZ Central Committee 

• APR top student, 2018



What do you 
want to get out 
of today?



What is media?
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What is news?



Why engage 
with the 
media

•What do you want to achieve through 
media coverage?

•Who are you trying to connect with?  

•How will you capitalise on what 
coverage you get?



When to engage 
with media

• This will be driven by your 
why – will engaging with the 
media achieve what you’re 
seeking?

• Proactive vs Reactive 

• Only when you have 
something to offer



How to engage

• Multiple ways to engage with journalists

• Key questions to ask: 

• What do you have to offer?
• Who will be part of the story? Who is it 

about?
• Where is the story located?
• When is the activity happening? Is this 

story timeless?
• Why do you want this story covered?



How to 
engage – The 
what

•What is the topic? Is it something that 
is topical and already in the news?

• Can you explain the story in one 
sentence? 

•What do you have to offer? Video and 
images will make your story more 
attractive. 

•Journos also love surveys!



How to 
engage – The 
who

Who is this story about? Have you got a 
case study that people will relate to?

Who will be interviewed – are they 
interesting? Dynamic? 

Who will you target? Can you engage 
with a media outlet or journalist who 
has a particular interest in your area? 



How to 
engage – The 
where

•Where is the story / event 
happening? 

•Where do media need to come to 
cover your story?

•Is it local or national?

•Is your case study in a specific 
region? Do you have multiple case 
studies to be able to secure media 
interest in more than one region?



How to 
engage – The 
when

•This makes a big difference in terms of 
pitching the story. 

•What’s your lead in time?

•Can you aim for a traditionally quiet period 
such as the summer or Easter?

•Can you launch your story on a weekend?

• If you’re aiming for a specific media outlet 
then work with them on their logistics to 
cover the story. It takes a lot longer to get a 
TV piece together than a radio or print item.



How to engage – The why



How to engage 
– media release

• Know who you’re sending to and why

• Get a snapy headline 

• Lead with the most interesting 
element

• The first paragraph needs to cover 
who, what, where, when, how

• Use short simple sentences – write it 
for a close friend or relative to 
understand

• Keep it to one page, copy and paste 
into your email

• Include contact details!



How to engage – a 
bespoke offer

• Can you offer an exclusive to the most relevant 
journalist / outlet?

• Identify the best outlet / journalist, then phone 
them followed by an email. 

• Have your pitch ready – short sharp sentences. Be 
concise. 

• Don’t be nervous they’re all lovely people really!



How to engage – 
capitalising on the 
news

• If you have a good 
spokesperson get them to start 
building their profile. 

• Comment and post on channels 
journalists are on like LinkedIn 
and Twitter. Consider writing an 
op-ed.

• Make sure your spokesperson is 
available when requests come 
in. 

• Make it easy for journalists to 
find you – is your phone 
number on your website?  



Give it a go!

• Three scenarios, or use your own 
real life one

• Work with the others on your 
table to identify how you might 
engage with the media in this 
scenario

• We’d like to hear what you would 
do

• You’ve got 10 minutes



Further 
resources

• Media release tips – Community 
Comms Collective

• Media contact list – Community 
Comms Collective

• Communicating via the media - 
CommunityNet Aotearoa

• Working with media - Science Media 
Centre

• New Zealand media guide - BBC News

https://communitycomms.org.nz/resources/media-relations/media-release-tips/
https://communitycomms.org.nz/resources/media-relations/media-release-tips/
https://communitycomms.org.nz/resources/media-relations/media-contact-list/
https://communitycomms.org.nz/resources/media-relations/media-contact-list/
https://community.net.nz/resources/community-resource-kit/communicating-via-the-media/
https://community.net.nz/resources/community-resource-kit/communicating-via-the-media/
https://www.sciencemediacentre.co.nz/working-with-media/
https://www.sciencemediacentre.co.nz/working-with-media/
https://www.bbc.com/news/world-asia-pacific-15369577


Good 
luck!


